
Job description: Place Branding Manager (Creative Estuary)  

 

Contract: Fixed Term Contract until 31 March 2022 

Salary: Competitive. Happy to discuss flexible working and/or part time hours 

Location: Regular meetings in Ashford, Kent with travel throughout North Kent and South 

Essex 

--------------------------------------------------------------------------------------------------------------------------- 

The Department for Digital, Culture, Media and Sport, recently awarded £4.3m from the 

Cultural Development Fund (CDF) to the University of Kent to work with partners to deliver 

an ambitious project, building on the vision for the Thames Estuary Production Corridor 

(TEPC) to develop one of Europe’s most integrated and productive creative regions. The 

focus of the bid is places along the Estuary, in particular North Kent and South Essex. 

This is a new and high profile role within the project with responsibility for place promotion 

and with the overall aim of embedding a strong, consistent cultural identity into the inward 

investment and promotional offer of North Kent and South Essex. The post holder will be 

tasked with raising the profile of the area regionally and nationally as a place to invest, live, 

work, learn and visit. 

Creative Estuary is a consortium involving the South East Local Enterprise Partnership 

(SELEP), Kent and Essex County Councils, the GLA, 11 local authority areas represented 

by Thames Gateway Kent Partnership and Opportunity South Essex, South East Creative 

Economy Network (SECEN), University of Kent, University of Essex, and cultural 

organisations Metal and Cement Fields. 

Reporting line: 

 Reports to the Head of Marketing at Locate in Kent  

Working with:  

 Key partners across the Creative Estuary partnership  

 CDF Steering Group  

 CDF Project Director  

 Local authority town centre teams/place promotion teams/BIDs 

Main purpose of the job: 

The Place Manager will work effectively alongside a wide set of public and private sector 

partners to develop and deliver a brand strategy and activation plan aimed at raising the 

profile of the North Kent and South Essex and attracting international, national and regional 

business investment to the area. 

 

 



Key accountabilities:  

Stakeholder Engagement   

1. Lead multi-stakeholder project teams to support the delivery of Creative Estuary 
projects and campaigns. 

  
2. Working with marketing agency partners, create and deliver a brand implementation 

and deployment plan to support brand deployment in each of the Creative Estuary 
towns/locations. 

  
3. Act as a brand ambassador and guardian to ensure cultural identity is embedded into 

the inward investment and promotional offer of our places. 

Strategy  

1. Establish a brand strategy for the Thames Estuary Production Corridor in North Kent 

and South Essex, including a new brand identity, proposition, audience mapping and 

narrative for the initiative. Ensure that this insight is used effectively in all place 

promotion planning and delivery.    

 

2. Develop a brand toolkit that can be used by partners to align and amplify key 

messages to target audiences. Achieve buy in and engagement from key 

stakeholders in this process and ensure brand is deployed in each of the Thames 

Estuary towns/locations.  

 

3. Monitor trends and market conditions in the Creative Estuary area and wider creative 

and cultural sector, using information to inform strategy and delivery.  

Delivery 

1. Develop and deliver an annual events programme to maximise inward investment 

and business engagement opportunities from cultural events and other 

creative/cultural activity taking place as a result of the Cultural Development Fund 

investment and other Creative Estuary activity. Including but not limited to the 

Estuary Festival in 2020 and the Estuary Co-commissioning 2021. 

 

2. Develop and deliver a PR plan to raise the profile of Creative Estuary activity to the 

business and investor audience.  

 

3. Deliver offline and online marketing campaign activity to communicate the brand 

narrative to target audiences. Effectively measure campaigns and adjust approach to 

ensure that objectives are met.  

 

4. Manage budget in relation to Creative Estuary place promotion and assist with 

activities to secure match funding. 

 

 

 



Person specification:   

Education and experience 

Essential  

 Experience of working in a marketing, branding or communications role  

 Experience of working in a multi-stakeholder environment at a senior level  

 Experience or detailed knowledge of the creative industries sector 

 Experience or detailed knowledge of culturally led regeneration 

Preferred  

 Marketing degree or equivalent  

 Experience working with international audiences 

 Budgetary responsibility  

 Marketing agency management experience  

 Experience of developing and implementing marketing campaigns in the creative or 

cultural sector 

Personal attributes 

Essential  

 Strong written and oral communication skills, with a high level of accuracy and 

attention to detail and the ability to collate complex information into effective 

marketing messages.    

 Excellent leadership and team building skills with demonstrable ability to develop 

productive relationships with a wide range of key stakeholders.  

 Highly motivated with excellent time and project management abilities, able to juggle 

a wide range of competing demands, working under pressure and meeting deadlines. 

 Creative, agile and innovative in strategic planning as well as project delivery. 

 Exceptional track-record of delivering creative marketing plans, on budget and with 

real impact.  

 Flexible working in a high profile and demanding environment and able to travel both 

within the UK and overseas. 

 Highly organised with ability to arrange events, exhibitions, meetings with precision 

and foresight.  

 A team player with confidence to work with agencies, partners and suppliers to 

achieve goals.  

 A proactive self-starter with the ability to set and manage his or her own work with 

minimum supervision. 

 



Preferred  

 Reactive and proactive media relations abilities at an international, national and 

regional level.   

 Experience of using analytical tools to measure online and offline marketing 

performance. 

 Interest in creative and cultural industries and commitment to promoting their value 

and impact. 

How to apply  

Please send your CV and covering letter to marketing@locateinkent.com by 23:59 on 30 

August 2019. 

Interviews will be held week commencing 9 September 2019.   
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